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AIR NORTH TEXAS
2010-2011 Air North Texas Partner Progress Report
Section 1: Contact Information

Date:       
Name:       
Title:       
e-mail:       
Phone Number:       
Organization:       
Facebook and/or Twitter page(s) (if applicable):      
Section 2: Air North Texas Campaign Implementation

How did your organization promote the Air North Texas campaign? Check all boxes that apply below and provide a brief explanation of how the educational component was used, and indicate when your organization implemented the task from September 1, 2010 through September 1, 2011.  Please be aware that not all tasks will apply to your organization.  If implemented before September 1, 2010, please give that date and indicate that the task is ongoing. Please note that some questions request attachments.  Progress Reports will be due Friday, September 16, 2011.  Please see the end of the Progress Report for more details on how to submit it.  This information will be used to select the 2010-2011 Air North Texas Partner of the Year and any other corresponding recognition.  
1.  FORMCHECKBOX 
 
Link to official Air North Texas website on your organization’s website


If checked, please state where on website and provide URL:       

Date Implemented:       
2.  FORMCHECKBOX 
 
Website Content Development and/or website content revision for your own organization’s website and/or provided items for the Air North Texas website

If checked, please state how:       

Date(s) Implemented:       

Provide URL(s):      
3.  FORMCHECKBOX 

Promoted the Air North Texas campaign through social media posts and/or online videos


If checked, please provide a list of posted messages, as well as dates posted and outlets used (i.e. Facebook, Twitter, LinkedIn, YouTube, etc.)


Date implemented:      

Outlets used:      
4.  FORMCHECKBOX 
 
Placement of Air North Texas brand/logo on printed materials
If checked, please state specific material(s), when published, how many were printed and where the material was distributed:       

Date Implemented:       
5.  FORMCHECKBOX 
 
Hosted and/or participated in one or more public events (i.e. community outreach event, Clean Air Action Day, etc.) to generate awareness of the Air North Texas campaign
If checked, please state specific event(s), date(s), number of people reached and how your organization participated:       

Date Implemented:       
6.  FORMCHECKBOX 
 
Hosted and/or supported one or more press, promotion, or partner recognition events for media and/or 
other stakeholders (offered transit passes, recognized Air North Texas partners, held a press event, etc.)

If checked, please state specific event(s), date(s) and how your organization participated:       

Date Implemented:       
7.  FORMCHECKBOX 
 
Recruited and encouraged general public audience to sign up as an Air North Texas member through Air North Texas website

If checked, please explain and provide specific examples:       

Date Implemented:       
8.  FORMCHECKBOX 

Issued at least one press release announcing your membership and participation (i.e. Clean Air Action Day) in the Air North Texas campaign and/or publicized your organization’s involvement with the Air North Texas campaign
If checked, please state the date the press release was issued and attach copy of press release when returning this form along with any clippings or media inquiries:       
Date Implemented:       
9.  FORMCHECKBOX 

Published articles or other informational materials endorsing the partnership 


If checked, please state the date the material was published and attach a copy of the material when returning this form      

Date implemented:      
10.  FORMCHECKBOX 

Assisted new and existing partners by providing guidance and resources needed to fulfill partner commitments

If checked, please explain and provide specific examples:      

Date implemented:      
11.  FORMCHECKBOX 

Distributed a survey about the Air North Texas campaign’s overall performance to your members and/or constituents


If checked, please provide a copy of the survey and an overview of the results of the survey:      

Date implemented:      
12.   
Please provide or attach any additional partner support information, not previously stated, that 
        
your organization implemented to promote Air North Texas:        


Date Implemented:       
13.   
Please provide or attach any other examples of any artwork, brochures, ads, press releases, media stories, giveaways, fliers, newsletters stories, website articles, photos, etc and indicate what areas attachments belong as well as dates:       
Section 3: Future Air North Texas Campaign Implementation

How will your organization continue promoting the Air North Texas campaign?  Check all boxes that apply and provide a brief explanation of how the marketing component will be used.  In addition, check the box that is closest to the estimated timeframe as to when your organization will accomplish future tasks. Please be aware not all tasks will apply to your organization.
1.  FORMCHECKBOX 

Provide link to official Air North Texas website on your own website:
 FORMCHECKBOX 
3 Months from now

 FORMCHECKBOX 
6 Months from now 

 FORMCHECKBOX 
Other, Please state:       
2.  FORMCHECKBOX 

Website content development and/or revision:
If checked, please state how:       
 FORMCHECKBOX 
3 Months from now

 FORMCHECKBOX 
6 Months from now 

 FORMCHECKBOX 
Other, Please state:       
3.  FORMCHECKBOX 

Placement of Air North Texas brand/logo on printed materials:

If checked, please state specific materials:       
 FORMCHECKBOX 
3 Months from now

 FORMCHECKBOX 
6 Months from now

 FORMCHECKBOX 
Other, Please state:       
4.  FORMCHECKBOX 

Plan, host, and/or participate in one or more public events to generate awareness of the Air North Texas campaign:
If checked, please state specific event and intended audience:       
 FORMCHECKBOX 
3 Months from now 

 FORMCHECKBOX 
6 Months from now 

 FORMCHECKBOX 
Other, Please state:       
5.  FORMCHECKBOX 

Plan, host, and/or support one or more press, promotion, or partner recognition events for media and or other stakeholders:
If checked, please state specific event:       
 FORMCHECKBOX 
3 Months from now

 FORMCHECKBOX 
6 Months from now

 FORMCHECKBOX 
Other, Please state:       
6.  FORMCHECKBOX 

Recruit and encourage general public audience to sign up as an Air North Texas member:
If checked, please explain how you plan to get the public involved:       
 FORMCHECKBOX 
3 Months from now

 FORMCHECKBOX 
6 Months from now 

 FORMCHECKBOX 
Other, Please state:       
7.  FORMCHECKBOX 

Issue at least one press release announcing your membership and participation in the Air North Texas campaign:
If checked, please summarize what the content of release will be:       
 FORMCHECKBOX 
3 Months from now

 FORMCHECKBOX 
6 Months from now

 FORMCHECKBOX 
Other, Please state:       
8.  FORMCHECKBOX 

Publicize your organization’s involvement with the Air North Texas campaign (i.e. publish articles, utilize social media, etc.):
If checked, please state how and what format(s) you intend to use:       
 FORMCHECKBOX 
3 Months from now

 FORMCHECKBOX 
6 Months from now

 FORMCHECKBOX 
Other, Please state:       
9.  FORMCHECKBOX 

Assist new and existing partners in fulfilling partner commitments (provide guidance, resources, etc.):
If checked, please state how:       
 FORMCHECKBOX 
3 Months from now

 FORMCHECKBOX 
6 Months from now

 FORMCHECKBOX 
Other, Please state:       
10.  FORMCHECKBOX 

Distribute a survey about the Air North Texas campaign’s overall performance:

 FORMCHECKBOX 
3 Months from now

 FORMCHECKBOX 
6 Months from now

 FORMCHECKBOX 
Other, Please state:       
11.   
Please provide or attach any additional partner support information, not previously stated, that your organization plans to implement to promote Air North Texas:        

Section 4: Future Air North Texas Partner Needs

Please provide us with any needs your organization has in the future in regards to Air North Texas.  Your feedback will help promote the campaign to people reached by your organization.

1. Please state specific needs your organization requests of Air North Texas:       
2. Please state what events, materials, information you would like to see Air North Texas provide:       
Thank you for your participation in the 2010-2011 Air North Texas Progress Report. 

Please direct any questions you may have to Whitney Vandiver at 817-704-5639 or wvandiver@nctcog.org.

Your organization’s completed Progress Report is due in e-mail, fax, or hard copy by close of business, Friday, September 16, 2011.
Please send your hard copy to:

North Central Texas Council of Governments
Attention: Whitney Vandiver
P.O. Box 5888
Arlington, TX 76005-5888
e-mail: wvandiver@nctcog.org
Fax: 817-640-3028
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